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ABSTRAK 
 
Tujuan Penelitian, untuk mengetahui dan menjelaskan tentang peran Public Relations di 
Swiss-Belinn Airport Jakarta dan juga proses dalam menerapkan strategi Public Relations. 
Metode penelitian yang digunakan adalah deskriptif kualitatif yaitu penelitian yang 
menggambarkan atau melukiskan obyek yang diteliti berdasarkan fakta dilapangan. Hasil dari 
penelitian ini menunjukan bahwa peran Public Relations Swiss-Belinn Airport Jakarta telah 
diterapkan dengan benar dan Public Relations Swiss-Belinn Airport Jakarta menerapkan proses 
strategi di samping itu juga melakukan kegiatan startegi PENCILS namun strategi yang 
dijalankan oleh Public Relations kurang optimal karena kurang menerapkan pendekatan kepada 
komunitas sekitar, sehingga kurang efektif dalam membangun Brand Awareness Swiss-Belinn 
Airport Jakarta. 
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ABSTRACT 
 
 
The objective of this research is to to identify and explain the role of Public Relations at Swiss-
Belinn Airport Jakarta and also in the process of implementing the strategy of Public 
Relations.The method used in this research is descriptive qualitative research that describe or 
depict the object studied by the facts on the ground.The results that indicates that the role of 
Public Relations Jakarta Swiss-Belinn Airport has been applied correctly and Public Relations 
Swiss-Belinn Airport Jakarta implement the strategy process in addition also conduct pencils 
strategy but strategy pursued by the Public Relations less than optimal due to the lack of a 
community approach around , making it less effective in building brand awareness Swiss-Belinn 
Airport Jakarta. 
 
Key word: Strategic Public Relations, The Role of Public Relations, Brand Awareness, Public 
Relations Strategy Process. 
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